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üEstablished in 1992, originally we were known as the Northeast Pro Shootout Association. It

was formed to provide local Pro-Mod racers the opportunity to provide entertainment for

spectators, increase sponsor promotions and advertisement, and help tracks drive more

spectator business. 17 years later, our continued success is proven by its longevity and

continued performance in this arena.

üRecently we expanded the Pro-Shootout to include outlaw cars, including turbo and

naturally aspirated cars to provide a broader array of competition and fun for all. We now have

a perfect blend of different types of cars, drivers and engine types to appeal to a broad

diversity of racing fans.

üThe 2009 racing season promises to be even more exciting. Our regular sponsors, have

contributed more than $20,000.00 to our cause. We continue to search for new sponsors.

üWe have 9 to 10 races planned for 2009, 5 to 6 of which will be major events at Maple Grove,

Cecil, MIR, Virginia Motorplex, and Atco. We also race at Capitol and Numidia. This will drive

even more spectator and racing enthusiast participation. We are looking for additional

sponsors and promoters to help us drive more business, increased prize money, and garner

more event and sponsor publicity.

üAmong the over 50 racers in our association, here are some of the big names in Pro-Mod.

Mike Ashley, Vincent Budano, Mike Castellana, Mark Dantoni, Tim OôHare,Jim Halsey, Tommy

Gray , Pat Musi, John Nobile, John and Chris Russo just to name a few.
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üBackground

üThe Northeast Pro-Mods has been in existence since 1992 and enjoyed parochial 

success at some of the major tracks on the East Coast. The club currently has 50 

members in different categories including nitrous, blower, turbo and naturally aspirated. 

Major series sponsors could lift the club to the next level of success.

üProcess

üAt present, there are different rules and regulations that govern racing at the major 

tracks. There are different payouts and processes at each track. It is our intent to blend 

some of the best traits of the Shakedown, IHRA and the Northeast Outlaw Pro Mod rules 

and programs. Additionally, we do not want to disenfranchise members and maintain 

reasonable race parity. 

üCurrent Approaches

üUnlike the ADRL which races eight mile, we race quarter mile, although we will race 

eight mile when invited.

üUnlike the ADRL which rents the track and derives its profits from fan entry fees, 

souvenir stands, parking, sponsors etc., we work with the tracks to fits their needs, and 

our member drivers and crew have free entry, and only have a low yearly membership 

fee.

üIt has come to our knowledge that better know tracks do not like the ADRL concession 

and park model approach and therefore we  have modified our program to accommodate 

track requirements.
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üAs a uniquely All-American sport, Pro-Mod drag racing provides sponsors with benefits and

opportunities not available through other sporting organizations or other conventional

advertising media.

üFor one thing, drag racing is the only professional sport that not only tolerates close,

personal contact and interaction between participants and spectators but actively encourages

it by providing ease of access to the pit and garage areas at all times.

üThat unique one-on-one contact is at the foundation of the sportôsemergence as both a

major American spectator attraction and a worldwide marketing phenomenon. Corporations

Cannot buy advertising on, say, Tom Bradyôsfootball helmet or LeBron Jamesôbasketball

jersey. However, the same corporations can purchase space on a drag racerôshelmet, uniform

car and transporter and showcase brands and products at their events.

üSimilarly, football and basketball fans are not afforded the luxury of visiting the locker room

to discuss play selection with their favorite player or coach. However, in drag racing, these

same spectators not only have the opportunity to interact, one-on-one, they are invited to do

so.

üThere has never been a better time to get involved in drag racing sponsorship. Media

exposure is at an all-time high. Racing venues are bigger and more impressive than ever

imagined. Is it any wonder why so many Americans are already drag racing fans?
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üLarge Race Payouts $3,000 (this would increase with sponsorship dollars) draws big name

drivers and bigger turnouts

üDriver publicity/recognition for racing/quality at top tracks and events

üQuality, large tracks (Major magnet brand name tracks)

üLess frequent, more powerful events

üMajor marketing/advertising support

üSimple broader rules allowing most types of cars

üMinimal regional event conflict (250 mile radius)

üSponsor support

üGood weather season

üConsideration and invite other classes (e.g. 10.5, radial, etc.)
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